


A Unique Opportunity 

FREDDIE HUNT: A LEGACY REBORN

Engrave your brand into 50 years of motorsport 
history with a strategic brand partnership with 
Professional Race Driver Freddie Hunt.

This is a once-in-a-lifetime chance to back a 
legendary story over the next three years to catapult 
your brand onto the global stage at 
Le Mans 2026.

Enjoy exclusive access to areas of 
motorsport that money just cannot buy...



YOUR JOURNEY TO LE MANS 2026

YESTERDAY’S TRIUMPHS, TODAY’S PROMISE, TOMORROW’S HISTORY

Every saga has its defining moments — don’t miss yours. 

This is your golden ticket to inscribe your name in an iconic 
motorsport story of setbacks, determination and triumph.

A story that roared to life on the asphalt battlegrounds of the iconic  
1976 Formula 1 season, and one that is set to seek its defining 
moment at the world-renowned 24h Le Mans in 2026.

With you at the finishing line.



YOUR JOURNEY TO LE MANS 2026

JAMES HUNT: A LEGACY REMEMBERED

In 1976, James Hunt seized the global 
spotlight by clinching the Formula 1 
World Championship in a season fueled 
by fierce rivalry, audacious courage, 
and relentless ambition.

A maverick both on and off the track, James set 
the gold standard for motorsport stardom, a legacy 
that was immortalised on the big screen with the 
2013 movie, ‘RUSH.’

Now you can be part of this story...

“Racing is life. Anything before or after is just waiting.” - James Hunt



The Hero’s 
Journey

FREDDIE HUNT: A LEGACY REBORN
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FREDDIE HUNT: A LEGACY REBORN

The torch has been passed, and the 
racetrack beckons once more. Meet 
Freddie Hunt, a prodigious talent 
shaped by the same bloodline that 
defined a generation of motorsport. 

As we approach 2026, Freddie aims to close a 50-
year circle by competing in the iconic Le Mans 24 
Hours race, adding a new chapter to a story that 
has captivated the world.

A chapter with your name written all 
over it...
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FREDDIE HUNT: THE STORY

Every iconic brand is propelled by a compelling story—a 
tale that captivates hearts and minds, transcending mere 
products or services to become something greater. 

Today, that story takes form in Freddie Hunt, a figure of resolve, ambition, 
and undeniable talent. As we move toward 2026, you’re not just investing 
in a racer; you’re aligning your brand with a narrative of 
passion, courage, and legacy.

A narrative that will unfold in gripping chapters over the next three years, 
each more enthralling than the last.

In Freddie’s Hero’s Journey, there’s a role reserved for equally ambitious 
brands of industry — sponsors who recognise the symbiotic power of 
aligning their brand with a tale of such magnitude.
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FREDDIE HUNT: A HERO’S JOURNEY
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Freddie’s story unfolds along the archetypal lines of a Hero’s Journey, marked by pain, 
strength, and redemption. 

As we delve into this remarkable path, you’ll discover more than a mere sponsorship opportunity; you’ll find a 
chance to elevate your brand as part of a living narrative of struggle, triumph, and lasting legacy.

01: The Ordinary World: 
Freddie grows up under the legacy of his father, the 
legendary James Hunt, but is raised by his mother, 
away from the world of motorsport.

02: The Call to Adventure 
As a child, Freddie is introduced to Formula One by his 
father, setting the wheels of destiny in motion before 
his father’s untimely death.

03: Refusal of the Call:
Freddie dives into equine sports under his mother’s 
influence, seemingly turning away from the pull of 
motorsport.

04: Meeting the Mentor:
His uncle Dave and other figures in motorsport provide 
encouragement and wisdom after his attendance at the 
Goodwood Festival of Speed reignites his passion.

05: Crossing the Threshold:
Freddie makes a late but impactful entry into 
motorsport, beginning his career in the British Formula 
Ford Championship at the age of 19.

06: Tests, Allies, Enemies:
Despite showing natural talent, Freddie struggles with 
performance pressure and leaves motorsport in 2009.
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FREDDIE HUNT: A HERO’S JOURNEY
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As Freddie’s journey progresses into its most critical and compelling phases, the 
opportunities for brand alignment grow exponentially. 

Here, your brand doesn’t just sponsor a racer; it sponsors a story—one of perseverance, skill, and the quest for 
a legacy. A story that will captivate millions world-wide, with your brand being centre stage.

7. Approach to the Inmost Cave:
Freddie leaves motorsport and embarks on different 
career paths, from pest control to a stint in Argentina, 
feeling defeated and aimless.

8. The Ordeal: 
While in Buenos Aires, Freddie gets another taste of 
racing and realises he has matured enough to cope 
with the pressure, deciding to return to motorsport.

9. The Reward:
Freddie clinches victories in well-known events like 
the Pirelli World Challenge and finishes 2nd in class 
in the VdeV Endurance Series, solidifying his return to 
motorsport.

10. The Road Back:
Freddie commits to racing full-time, overcoming the 
anxieties that once limited his performance.

11. Resurrection:
He sets his eyes on the 24 Hours of Le Mans, aspiring 
to fulfill his destiny and honor his father’s legacy by the 
year 2026.

12. Return with the Elixir:
Freddie aims for the European Le Mans Series, with 
the goal of securing a spot in the 24 Hours of Le Mans, 
offering brand partners a rare chance to align with a 
living motorsport legend.



PARTNER FOR SUCCESS

 A Strategic
Brand
Partnership
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A STRATEGIC BRAND PARTNERSHIP

You Get: A Front-Row Seat to Freddie’s Spotlight Moments

Freddie isn’t just known for his skills on the track; he’s a recognisable figure at high-profile 
events and public engagements across the motorsport world. When Freddie appears, cameras 
follow. When he speaks, people listen. Your brand will be right there alongside him, sharing in 
the limelight.

Meaning You Can: Elevate Your Brand Through Unforgettable Experiences

Imagine offering your VIP customers an exclusive meet-and-greet with Freddie, or providing 
early access to content showcasing Freddie’s journey in an upcoming race.

Maybe even co-hosting a live social media Q&A session where Freddie can casually mention 
how your brand contributes to his success. 

These aren’t just moments; they’re powerful experiences that resonate. You have the 
opportunity to craft unforgettable narratives around these engagements, strengthening 
customer relations and loyalty. 

Whether it’s through exclusive content, interactive experiences, or unique 
giveaways, Freddie’s appearances can become a cornerstone of your 
customer engagement strategy.

Unique Branding Opportunities
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FREDDIE HUNT IN NUMBERS

@freddhunt76
9.8K Followers
50k+ Impressions

@freddhuntofficial
40K Followers
650k+ Impressions
19% Engagement

@freddhunt76
9.8K Followers
50k+ Impressions

Get Direct Access to Freddie’s Cultivated Audience

Freddie has amassed a diverse and devoted following of 40K+ Instagram users. This isn’t just any audience; it’s 
a community deeply passionate about motorsports, spanning both sides of the Atlantic.

Meaning You Can: Tailor Your Marketing for Precision Impact

Harness the influence of Freddie’s dedicated fanbase. With targeted reach in both Europe and the States, you 
can customise your marketing campaigns for unparalleled engagement and conversion rates.

Whether you’re launching a new product or running an exclusive promotion, you’ll be hitting the mark with an 
audience already primed for what you offer.

Audience Engagement and Reach
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FREDDIE HUNT IN NUMBERS

@jameshuntfoundation
64.4K Followers

@jameshuntfoundation
250K Followers

The James Hunt Estate: A Legacy in Numbers

ames Hunt remains a household name in motorsport history, a legacy that his Estate continues to nourish 
and expand. The Estate commands an impressive online presence, with 64.4K followers on Instagram and a 
staggering 240K on Facebook. This isn’t just any audience; it’s a global community of motorsport aficionados 
with a deep-rooted passion for racing heritage.

Meaning You Can: Multiply Your Reach, Across Generations

When you align your brand with the James Hunt Estate via a partnership with Freddie Hunt, you tap into multiple 
layers of motorsport fandom. You’re not just reaching Freddie’s modern, millennial audience but also diving 
into a legacy that is synonymous with motorsport greatness. With a combined following exceeding 300K across 
platforms, the opportunities for brand exposure are immense.

James Hunt Audience Reach
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FREDDIE HUNT IN NUMBERS

@ 24heuresdumans
813K Followers

@ 24heuresdumans
1.2M Followers

In Numbers: A Reach Like No Other

By the time 2026 comes around, your brand will already be in pole position to become iconic through being 
associated with a story that will gather momentum. Figure heads in motorsport are keeping a keen eye on 
Freddie’s journey and will jump on this once we get traction.

Meaning You Can: Elevate Your Brand to Unprecedented Heights

Aligning your brand with the 24 Hours of Le Mans through a partnership with Freddie Hunt doesn’t just offer you 
a prime advertising spot; it provides you with the opportunity to be woven into the very fabric of a racing tradition 
viewed by millions worldwide. With an established social media following of over 2 million across platforms, your 
brand’s exposure will be both broad and highly targeted. This is your chance to elevate your brand’s status from 
‘visible’ to ‘iconic’.

24Hr Le Mans - Your Global Stage



LE MANS 24: A ICONIC RACE

YOUR ULTIMATE 
BRAND
SYNERGY 
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LE MANS 24: A ICONIC RACE

Second only to Formula One
The 24 Hours of Le Mans is not just a race; it’s an institution, an epic battlefield where legends are born. Nestled in the heart of France, this grueling 24-hour challenge is the Everest 
of motorsports. Spanning three distinct categories—Hypercar, LMP2, and GT3—the race showcases 60 cars, piloted by teams of three drivers each. More than a race, it is a global 
spectacle. With an attendance of over 230,000 passionate fans on-site and a global television audience that stretches into the millions, Le Mans is the pinnacle of motorsport glory 
second only to Formula One.

What That Means for You
In a world where brand messages are often lost amidst the noise, the 24Hr Le Mans offers an unparalleled platform to engrave your brand identity onto a legacy. 
When your brand associates with an event of this caliber, you are not merely sponsoring; you are forming a strategic partnership with a piece of history.

It places you in an elite tier, providing the following exclusive benefits:

Global Exposure
Your brand gets the attention of millions of fans worldwide, enhancing global brand 
recognition. 

Targeted Engagement
Le Mans attracts a dedicated, passionate, and affluent audience—the perfect demographic 
for any high-value brand. 

Premium Positioning
Being part of the most prestigious endurance race in the world elevates your brand’s 
status, associating it with excellence, resilience, and innovation.

Brand Storytelling Opportunities
Aligning with Le Mans provides endless possibilities for compelling narrative arcs, from 
the training sessions leading up to the race to the climactic finale, enriching your brand 
story and consumer engagement.

Social Media Leverage
The buzz around Le Mans permeates all forms of media, offering additional touchpoints to 
engage with audiences and amplify your brand message.

Where Motorsport and Branding Intersect
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LE MANS 24: A ICONIC RACE

Global Exposure
As the son of F1 legend James Hunt, Freddie is part of a motorsport legacy that adds 
another layer of allure and storytelling to this partnership. When you associate with Freddie 
Hunt, you’re not only tapping into the magic of Le Mans but also into a family saga that has 
captured imaginations for decades.

Exclusivity and Authenticity
Freddie’s inimitable connection to motorsport history provides a more genuine and 
exclusive experience for your brand.

Expanded Networking
Freddie can offer unparalleled experiences beyond other drivers, from exclusive driving 
experiences to VIP events, adding an extra layer of engagement for your audience. Not only 
that, you get the added bonus of access to other racing events through Sponsors 4 Racing.

Your Strategic Gain
Partnering with Freddie Hunt at the 24Hr Le Mans is more than a sponsorship—it’s a journey 
on a global stage. Your brand aligns with a motorsport legacy, capturing the attention of 
millions. This isn’t just advertising; it’s investing in a lasting legacy defined by ambition and 
excellence. 

Welcome to the extraordinary world of Le Mans, where branding 
accelerates at 200 mph.

When Freddie Hunt Joins the Equation



MEET FREDDIE: BEHIND THE SCENES

The Man
Behind
the Wheel
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FREDDIE: THE EARLY YEARS

Freddie lived in London until the age of 4 before moving to 
West Sussex with his mother and brother after the divorce of 
his parents. 

He was breathing the air of Formula 1 Racing as a young boy when his father 
took him to the Grand Prix until James Hunt passed away when Freddie was 
only 5 years old. 

His mother, Sarah, came from a horse racing background with Freddie’s 
grandmother Rosemary Lomax being the first woman ever to hold a 
racehorse training license and the first woman to train a winner at Royal 
Ascot.

Raised by his mother in the countryside, whose passion for horses was 
second to none, it was natural for Freddie to pursue a professional career 
in equine sports. At the age of 13 he first tried his hand in Polo and 3 years 
later he turned professional.

Polo took him to Argentina where he would spend many months over the next 
several years. He proceeded as a Polo pro until the age of 18 when he was 
finally introduced to motorsport which immediately took over from polo. 
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FREDDIE: AWAY FROM THE TRACK

When Freddie isn’t busy on the track, he unwinds on his farm in the 
Highlands of Scotland.

I bought the farm back in January 2021. It’s a smallholding and was pretty derelict; 
it hadn’t been lived in for 10 years. I remember, six months before, walking up on 
the hill and seeing this house down in the glen. I thought, “I’d give my left arm to live 
there.”

It’s fulfilling to grow my own food and get away from the hustle and bustle of 
everyday life. This helps me retain my focus when I’m back on the track
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YOUR NEXT STEP

Become an integral part of this incredible journey.

Freddie has a personal message waiting for you at HuntForLeMans.com, where he will be sharing more 
about this groundbreaking venture and the limitless possibilities it holds for your brand.

Hunt for Le Man Partnership Deck
Watch the video from Freddie and if you are serious, fill out the form and we’ll send you over the 
comprehensive outline of this journey, detailing everything you need to know to inform your decision.

Head there now. www.huntforlemans.com

Your Next Step: Seize this 
Once-in-a-Lifetime Opportunity

http://www.huntforlemans.com


THANK YOU

YOUR JOURNEY TO LE MANS 2026
Produced by Peter Coleman in Collaboration with Sponsors 4 Racing


